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Unit 5: Promotion
    


Health promotion
An individual’s health and well-being is affected by many factors (poverty, housing, the area in which an individual lives etc). These factors include lifestyle choices, such as smoking.

This unit looks at the ways in which health promotion – through education, screening and immunisation programmes, campaigns and legislation - can influence choices and improve health.

It also looks at different approaches to health promotion, different methods and media, and how we measure success.

Health education
Health education can have a huge impact on an individual’s experience of health and well-being. A lack of knowledge of health issues can have serious and long lasting effects. 

It is important that individuals are educated in order to take control of their own health. The World Health Organisation defines health promotion as ‘the process of enabling people to increase control over, and to improve, their health’. It is about changing behaviour, increasing knowledge, preventing ill health and giving individuals the power to take control of their own health.  

Health promotion can carried out in many ways, through screening programmes, immunisation, health campaigns and legislation.

Prevention
There are three different levels of health promotion: 

· PRIMARY PREVENTION - focuses on reducing the risk of ill health arising. For example, vaccinations, screening, healthy eating in schools and the smoking ban etc.

· SECONDARY PREVENTION - focuses on preventing ill health getting worse. For example, helping smokers that have smoking related illnesses and advising overweight to diet etc, to ensure their conditions do not deteriorate.

· TERTIARY PREVENTION involves helping people with long term or serious health problems. For example, someone with cancer, schizophrenia or paralysis would be helped to manage their conditions and to live as independent a life as possible.

Activity 1: Types of prevention

For each scenario, identify the type of prevention being used.

1) Brynn is 44 years old and has health problems due to drinking excessive amounts of alcohol. His GP has referred him to a group to help him stop drinking.

2) Sian is 28 years old. She goes to her dentist regularly for checkups.

3) Barrie is 55 years old. He has bowel cancer and has only months to live. He has to attend hospital to see his consultant weekly.

4) Jilly is going abroad for three months and has just been to her GP for travel vaccinations.

Legislation
The government legislates in order to promote good health. For example, the smoking ban was put into place to reduce smoking related illnesses caused by passive smoking.

Other areas of health legislation include the Health and Safety at Work Act (1974) which provides guidelines to employers about their duty to their employees on maintaining their health and safety whilst at work. 

Another Act focussing on the workplace is The Manual Handling Regulations Act which provides guidance on lifting.The Act aims to reduce the risk of injury through lifting whilst at work.

The government also introduced the Water Fluoridation Act which was aimed at adding fluoride to drinking water to help reduce tooth decay 

Screening
There are various screening programmes that promote good health. In Wales, screening starts before birth. Pregnant women are screened to detect any foetal abnormalities. 

After the baby is born a number of screening tests are carried out to ensure the baby is in full health. Their hearing is tested to identify any hearing impairments. They are also screened for hypothyroidism, cystic fibrosis, phenylketonuria and Duchenne muscular dystrophy (boys only). 

Other forms of screening carried out in Wales are cervical screening and breast screening. 

Cervical screening is a programme which is aimed at detecting and preventing cancer of the cervix. Women from the age of 20 up to the age of 64 are screened every three years (or more regularly if they are at greater risk or if they have had previous abnormalities).

Breast screening is for women aged 50 and over to detect signs of breast cancer. They are offered a mammogram every three years.  

Immunisation
Immunisations can prevent ill health and stop individuals from catching infectious diseases.

Immunisations are offered at different points, throughout an individual’s lifetime, but will predominantly happen during childhood. In the UK there is an immunisation schedule that’s used as a guideline for when people need to have specific immunisations.

Individuals are immunised against polio, measles, mumps, rubella, diphtheria tetanus, amongst others.

Immunisations may also be needed when individuals are travelling aboard to protect them against infectious diseases whilst away.

Activity 2: Health promotion campaigns
Health campaigns play a huge role in the education of individuals, with regard to a wide range of health issues. 

Identify any recent health promotion campaigns. Are there any that have had a particular influence? Why do you think this could be so? 

Model answer: Campaigns could include:

· Stop smoking campaigns such as ASH Wales

· The Five-a-Day healthy eating campaign

· Campaigns against drug abuse

· Alcohol awareness

· Healthy eating in schools

· Safe sex

· Stroke awareness

· Swine flu

Approaches to health promotion
There are a number of different models and approaches to health promotion:

· the preventative model - encourages individuals to change behaviour and make healthier choices.

· the fear approach - uses shock tactics and scares individuals into making healthier choices.

· the educational approach - gives individuals information about health issues and encourages them to make decisions for themselves.

· the empowerment model – client-directed approach to give individuals control of their own health choices and make decisions for themselves. 

· the medical model - focuses on detecting preventing diseases through screening and vaccination. 

The approach chosen will depend on various factors such as the particular health promotion issue and the intended target audience. For example, the fear approach may be too strong an approach for children but maybe suitable for teenagers.

Activity 3
Look at this image to encourage people to give up smoking. Is it effective? If so, why? Which approach/es are being used?

Answer: The health promotion approach being used is the fear approach. The images used are to shock individuals into giving up smoking. Other campaigns that have used the fear approach include drink driving adverts, binge drinking and safe driving campaigns.

Methods of health promotion
The mass media play a big role in communicating health issues to the public. There are various methods that are used to communicate these issues. These include:

· television adverts

· posters

· newspapers & magazines

· billboards

· websites

· radio adverts 

· leaflets

· DVDs

One or more methods can be used at a time. Each method has its advantages/disadvantages, but can be effective if used in the right way. 

Promotion methods and design

The target audience and health issue need to be considered when choosing a health promotion method.

· Television adverts - can provide information to a wide audience. Need to be brief and use shock tactics and emotive language.

· Posters - can be used as a shock tactic to catch the attention of individuals about wide ranging issues. Wording should minimal and bold. Pictures should be hard hitting or humorous to catch attention. Colours should reflect situation.

· Newspapers & magazines - can be good for focussing on specific target audiences and the information can be re-read. Bold headings.

· Billboards - can be eye-catching and can provide phone numbers and other useful information. Eye-catching colours and images should be used. Wording should be bold with minimal text

· Websites - can reach a wide audience and can provide detailed information on health issues. Information can be stored and retrieved.

· Radio adverts - can have a powerful instant impact. Emotive language should be used as images cannot be seen.

· Leaflets - are designed to give more detailed information and contain more text than posters, billboards and adverts. A bold heading and image on the front are needed to catch attention.

· DVDs - can provide a detailed presentation to a particular audience.

When deciding on the most suitable health promotion methods, access to the target audience needs to be considered. For example, teenagers are less likely than adults to pick up leaflets. Television, magazines and posters may be more suitable.

The design and style also need to be considered.

· Language needs to be understood by the target group.

· The design needs to grab the attention of the intended target group. 

· Leaflets, billboards and posters need to be placed where the target group will see them.

· Television and radio adverts should to be hard hitting and be played at times of the day when the target audience will be listening/watching.

Activity 4
Identify the target group and health promotion method/s that would be most suitable for the following campaigns:

· Drug abuse

· Drink driving

· Sexually transmitted diseases

· Fire in the home

Model answer:
· Drug abuse. The target group would be teenagers through to early adulthood. Television, posters and leaflets could be used.
· Drink driving. The target group would be adults. Television and radio could be used.
· Sexually transmitted diseases. The target group would be teenagers through to early adulthood. Television, posters, magazines and leaflets could be used.
· Fire in the home. The target group would be adults. Television, posters and leaflets could be used.
Measuring success
All health promotion campaigns will have predetermined aims and objectives: 

Aims - the overall purpose of the campaign.

Objectives - how the aims are met. 

For example, a campaign on drink driving could have an aim to reduce drink driving rates. An appropriate objective could be to raise awareness about safe driving limits.

The success of the campaign will then be measured against how well the aims and objectives were met, or otherwise. 

Individuals may be given a simple questionnaire to find out about the impact any health promotion campaign has had on them. Alternatively, health related behaviour could be reviewed via a questionnaire or observation. For example, the Welsh Health Survey could be used as a means of looking at whether the smoking ban has had an impact on individuals smoking. 

‘Before and After’ health statistics could also be used as a tool in judging whether any health promotion campaign has been a success. For example, statistics on fire related deaths in the home would be looked at before launching a campaign on promoting the use of smoke alarms in the home. If death rates had dropped after the campaign, then this could be seen as a success.

A piece of legislation that is deemed to be a success is the smoking ban.The smoke-free law was introduced in Wales in 2007 and banned smoking in all public places. The aim of the smoke-free law is ‘to protect workers and the public from the harmful effects of second-hand smoke’.

The Chartered Institute of Environmental Health has shown that the quality of air in pubs has improved since the introduction of the smoking ban.

The Welsh Health Survey showed a considerable reduction in the amount of people being exposed to passive smoking. In 2005/06, 66% of adult non-smokers reported being regularly exposed to other people's tobacco smoke.  
After the ban was introduced in 2008 this was reduced to 23%. 
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