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Producing a digital edition of a magazine poses challenges for publishers as the technology 
required to create a digital edition is different to that required for print – so, if the content is 
going to work on a digital platform, it requires a big investment.

Digital circulation of magazines is growing, 
however currently accounts for a very small 
percentage of overall magazine circulation. 
According to the Press Gazette 
(pressgazette.co.uk):

‘Digital magazines accounted for 2.5 per cent of 
the total circulation audited by ABC in the second 
half of 2016. Digital editions (defined by ABC as 
digital versions which largely replicate the print 
edition) accounted for a further 1m in circulation 
(up from 750,000 in the same period a year ago).’

Research task 1:

•	 Find out where readers can buy/subscribe to your contemporary non-mainstream 		
	 magazine - in print and digital form.

Name of magazine:

Print Outlets Digital Outlets

UK magazine circulation

Print edition

Digital edition

http://www.pressgazette.co.uk/magazine-abcs-digital-editions-account-for-2-5-per-cent-of-uk-mag-sales-with-economist-leading-the-way
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Zinio is the world’s largest digital newsstand (Huck and The Big Issue are distributed via Zinio). 

 
 

Link to the article for Huck
Link to the article for The Big issue

 
Research task 2:

•	 Identify the positive benefits of Zinio for a magazine publisher. Using the information 		
	 from the image, and the link to the article for Huck or The Big Issue, answer the following 	
	 question: 

                                                                                                         What are the advantages for magazine publishers of using a digital distributor such 
as Zinio?

http://www.huckmagazine.com/art-and-culture/print/top-picks-print/the-raddest-mags-on-zinio
https://gb.zinio.com/www/browse/product.jsp?rf=sch&productId=500940522#
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Suggestions: 

•	 Global reach – available worldwide

•	 Huge range of titles (6000+), some mainstream some niche/ independent, so readers may 	
	 subscribe to one magazine and find out about others through Zinio

•	 10 million readers – maximising audience reach

•	 Availability to download onto almost any digital device – maximising potential audience 	
	 reach

•	 Zinio offers single issue or subscription – allows readers the chance to read one copy and 	
	 then subscribe if they want to

•	 Huck is not widely available in mainstream print outlets (tends to be more specialist 		
	 retailers), so Zinio potentially allows readers to access the magazine more easily 

•	 Huck encourages readers to seek out other magazines – including Huck’s sister 			 
	 publication, Little White Lies - cross-promotion of other cultural magazines, suggesting 	
	 this is a community where readers can access other, similar magazines

•	 The Big Issue uses revenue from digital sales to fund further support for vendors, as a 		
	 ‘social enterprise’ organisation

•	 The extracts from the articles are included here for teachers – learners will access this 	
	 through the link in the digital resource.


