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Audience Age & Engagement

Students will be aware that the age of the audience is one factor that will cause them to 
engage with news differently. The activity makes reference to a study by Newsworks, the 
marketing body for national newspapers, which found both similarities and differences 
between the reading habits of younger and older people. 

The study, called Generation News, looked at how people aged 18-34, the millennials, 
consume news as distinct from people aged 50-65, the boomers.

They can read more about the research here: 
https://www.theguardian.com/media/greenslade/2015/jul/22/how-the-different-
generations-consume-their-daily-news

In this digital activity, students are to read the statements that appear and decide if they 
think they relate to millennials or boomers. A copy of the answers is provided here.

Millenials Boomers
Access newsbrands continually 
throughout the day.

More than 1 million read a digital 
newsbrand daily and enjoy the speed 
and ease with which they can access 
news.

74% stated that they turn to newsbrands 
to get a balanced point of view.

As well as enjoying a digital newsbrand 
daily, they also enjoy indulging in 
newspapers.

78% stated that their newsbrand 
introduces them to stories they wouldn’t 
otherwise read.

Their newsbrand habits are more centred 
on specific times of day.

More likely to exhibit their news habits 
on digital devices.

Regularly ‘snack’ on news.

73% agree they visit a newsbrand 
website to get more information when 
they see an interesting story on social 
media.

The second activity identifies five habits that Newsworks came up with, that they believe 
transcends both millennials and boomers. These are: Fix, Track, Fill, Indulge and Invest.

Students need to read the definitions and decide which of the five habits they think they 
best describe. A copy of the answers is provided here.

https://www.theguardian.com/media/greenslade/2015/jul/22/how-the-different-generations-consume-their
https://www.theguardian.com/media/greenslade/2015/jul/22/how-the-different-generations-consume-their
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Fix Access news constantly, prompted by a general need and state of 
distraction.

Track Access news regularly throughout the day to keep up to date with 
breaking stories.

Fill Access news to pass the time when moving from one place to another.

Indulge Make time to enjoy the news as a break from everything else in the day.

Invest Read the news regularly to get an in-depth perspective on stories.

Finally, students are asked to consider which habits they think are more common 
amongst millennials, and which amongst boomers and why?

It is thought that, although the habits are universal, millennials are more likely to 
adopt the fix and fill habits while boomers have more time to adopt the indulge habit 
and – to a degree – track and invest.

******************

Who Reads the Newspapers?

It is helpful to first understand how much students know about certain newspapers. So 
this first activity allows you to find that out. Students have to discuss what they know 
about each newspaper considering things like who own them, their political views or 
allegiances, how much they are, how popular they are and whether they have a print 
and online presence. 

There may be some stereotypes thrown around such as ‘only businessmen in suits 
read The Times because it’s so boring’ or ‘The Daily Mail is racist’. This is the opportunity 
to discuss where these stereotypes have come from and if they have any real basis in 
fact. The print resource  - Applying Stuart Hall, may be helpful to look at here, after the 
students have spent some time discussing.

The second activity draws their attention to the lengths marketing and advertising 
teams will go to, to understand who their target audience is and who is buying their 
brand. Students are to consider who reads each of the newspapers and then compare it 
with the demographic on the YouGov app.

They should be pushed to consider how useful/trustworthy this information is (based 
on a very small sample of people and the question of how truthfully the questions 
have been answered when polling them). They should also start to consider how useful 
this information is to brands and what they can do with it – this should lead onto 
a discussion of advertising and how it generates revenue for news media and how 
carefully targeted advertising is much better than a random approach.
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The last slide is light relief. The students can watch a short clip form the TV series 
Yes, Minister and consider if they think the generalities assigned to readers of each 
newspaper still ring true today.

*************************************

Radio News Audience Share

This activity encourages students to consider the importance of radio news to people 
and highlight the reason it has become more popular in recent years.

Students first have to understand the bar chart and decide which figures relate to which 
news platform and then they are led to consider which radio stations they think are 
most popular for listening to the news on.

*************************************

Applying Stuart Hall

This print resource encourages the students to start to consider the critical perspectives 
that they must cover in this unit.

The resource outlines Stuart Hall’s Encoding/Decoding model and then leads them to 
apply it to some articles from their chosen newspaper.

This activity can be adapted to have them consider news in other formats too such as a 
radio news report. In this instance, the students would need to listen carefully to what is 
said but also to how it is said, considering things like tone of voice, pauses and language 
choices.

*************************************

Gerbner – Audience Responses

This resource highlights the main point of Gerbner’s that “exposure to repeated patterns 
of representation over long periods of time can shape and influence the way in which 
people perceive the world around them.”

It encourages them to consider this point and decide if they agree or disagree based 
on evidence from one of the newspapers. This task could easily be adapted to apply to 
another newspaper by choosing a couple of front covers dealing with another topic, 
issue or group of people. 

*************************************
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The Social Media Effect

The first question asks the students to consider how they think the news industry has 
been changed by social media. This may be difficult for them to answer at first as they 
haven’t been around before social media, therefore they may need to see pre-internet 
news and how people accessed their news. This could be done through independent 
research.

There is also an infographic that shares information about how social media is used as a 
news platform and where and when people access it.

Students should be encouraged to make some notes on ways they think it may have 
changed and then to also consider if this is a good or a bad thing, or the pros and cons of 
it.

A Clay Shirky video is presented and students should be encouraged to make notes 
whilst watching it, then discuss some of the points raised in it. To help consolidate this 
concept, there is then a cloze exercise that allows students to write down concisely what 
Shirky’s main points are. It would be sensible for students to copy this down once they 
know it is right.


